
 

 

 

MASTER FULL TIME ENGLISH PROGRAM

LUXURY MANAGEMENT

Milan, from November 19th 2018 – 5th EDITION
6 months of classroom and 4 months of internship 

bs.ilsole24ore.com

MILANO

FROM STUDENT TO PROFESSIONAL.
Above 95% of employed students after internship

NEW GRADUATES CLASSES + INTERNSHIP DIPLOMAFULL TIME

Fashion, Luxury & Made in Italy: a distinctive specialization 
in one of the most important areas of the Italian excellence.



 

 

Partners:

With the contribution of:

Logotypes, programs and qualifi cations are updated to May 2018. Any updates are available on the digital version of the brochure.
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24 ORE Business School ed Eventi
developed an innovative 
educational offer, tailored to 
postgraduates and young 
professionals, even with limited 
work experience. It also provides 
refresher courses for experienced 
managers and professionals 
working in private organizations as 
well as public institutions.

The continuous innovation of the 
educational offer and programmes 
update leverages on the 
collaboration with the newspaper, 
the radio and the other multimedia 
products of Gruppo 24 ORE.

The topic selection draws upon the 
interaction with more than 6.000 
manager, experts, and journalists 
who gave lectures at the Business 
School headquarters in Milan and 
Rome.

The educational offer is focused on 
Economics, Finance, Management, 
Digital Transformation and 
leverages on a high interaction with 
the professionals and experts from 
Sole 24 ORE.

Product offer:
f Fulltime Graduate Master
f MBA
f Executive Master
f Specialization Master with 
Weekends classes

f Annual Conferences at Sole 24 
ORE's headquarters

f Roadshow
f Elearning
f Professional Training

Fulltime Graduate Master with
internship: the excellent teaching
model leads to preferential entry
into the job market.

MBA and Executive Master: targeted
at experienced managers and
entrepreneurs. Courses combine
classroom and distance learning.
Executive MBA, organized in
collaboration with ALTIS Cattolica
University, focuses on Innovation,
Internationalization and
Entrepreneurship.

International Programmes:
Courses taught in English that are
characterized by the faculty, 
students from a multicultural 
background and international 
internships.

24ORE Education Online: Online
courses to be awarded the 24 ORE
Business School Diploma. 
90% distance learning classes 
with inperson exams.

Professional Training: Online and
inperson professionallyaccredited
programmes on tax, job and legal
matters.

BUILD 
YOUR CAREER
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RELATIONSHIPS WITH COMPANIES

24 ORE Business School has always 
paid particular attention in 
developing and maintaining strong 
relationships with some of the most 
important companies and 
consultancy firms in Italy and 
throughout the world. We currently 
collaborate with more than 900 
business partners. This network 
allows 24 ORE Business School to 
integrate solid and practical business 
reality into its training programs.

150 scholarships available to our 
students.

Internships are a compulsory part of 
the Master's program and represent 
an important opportunity for 
graduates to enter the labour market 
both in Italy and internationally.

Career placement follows upon
successful completion of the Master’s
program and consists of introducing
qualified applicants to organizations,
matching students’ résumés
(curriculum vitae) with the needs
of the firms. The goal is to ensure that
graduates gain relevant and 
meaningful experience which will 
allow them to continue their career 
development.
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POST GRADUATE MASTER STUDENTS 24 ORE BUSINESS 
SCHOOL NUMBERS

 20 years of experience in 
delivering professional and 
management education

 34 fulltime Master 
programs for postgraduates

 more than 1.800 
students per year

 12.000 Alumni
since 1994 

 100% of internship 
opportunity

 faculty of 3.000 experts 
and teachers involved every 
year

 more than 900 
partnerships with 
companies, consultancy
firms, banks 
and other institutes

 More than 95% students 
employed after internship 

 6.000 managers and 
professionals attending 
masters and professional 
certification training 
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IL PROFILO DEI PARTECIPANTI  
ALLA PRECEDENTE EDIZIONE
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5% Southern Italy

15%  Foreign Languages5% Law

60% 22 - 24

40% 25 - 27

5% Fashion Business

65% Northern Italy

25% International students

55% Economics

5% Centre of Italy

20% Communication
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LUXURY MANAGEMENT

PROFESSIONAL OPENINGS 

Our Master in Luxury Management 
provides students with technical 
knowledge and managerial capabilities 
required to build a career in the luxury 
industry. It provides students with 
opportunities to learn from the 
experience of managers and 
professionals working in the luxury 
goods market, as well as to intern in 
important companies and develop a 
lasting network in the sector. 

GOALS

At the end of the course the main areas 
of placement and professional openings 
are within companies, consultancy 
firms, business associations and 
institutions of the fashion, luxury and 
lifestyle sectors, in the following 
functions: 

Marketing 
PR and Events 
Press Office 
Retail Merchandising 
Visual Merchandising 
Retail Operations 
CRM
Digital Marketing
Ecommerce 

LUXURY SECTOR ANALYSIS

Fashion (leather & luxury goods) 
Design 
Watches & Jewelry 
Perfumes & Cosmetics 
Automotive 
Boating 
Hotellerie
Food & Wine

TARGET 

The Master is aimed at young graduates 
and final year graduating students 
strongly interested in businesses 
operating in the world of luxury, fashion 
and lifestyle. 

DURATION AND STRUCTURE 

The Master requires full timecompulsory 
attendance. It is composed of 6 months 
of classroom and workshops and 4 
months of internship.
The program begins on November 19th 
2018 and is organised in two phases:

Theory and Practice for a period of 
120 days in classroom, workshops 
and onsite visits 
Handson experience through a 4/6 
month internship in important 
companies or consultancies.

LANGUAGE 
The course is entirely taught in 
English.
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FACULTY

Teachers are experts, managers,
consultants, and professionals.
Courses also include distinguished
and inspirational guest speakers who
will share valuable knowledge based on 
a lifetime of professional experience.

TEACHING METHODOLOGY

Teachers engage students in pragmatic 
and interactive sessions through case 
discussions, group works, business 
games and project works. Students 
receive practical knowledge and 
insights that will be of direct use in their 
careers.

EDUCATIONAL QUALITY

The program is overseen by a scientific 
committee composed of professionals, 
journalists and managers recognized 
experts on the Master's topics.
The Master coordinator ensures smooth 
integration among students, faculty, 
firms and organizations involved in the 
program.

TEACHING MATERIALS

Participants have the opportunity to 
benefit from a teaching platform which 
gives access to classroom materials, 
further readings and a network of 
relations of Il Sole 24 ORE. 
Participants will receive a free 
subscription to Il Sole 24 ORE digital 
edition.

PRELIMINARY COURSES

At the beginning of the course 
participants will attend preliminary 
Power Point and Public speaking classes 
necessary to devolop fundamental skills 
for the project work activities. 
Moreover, according to their entry level, 
they will attend advanced English 
classes.

EXCEL WORKSHOP

According to their entry level, students 
will attend a basic or advanced Excel 
course for business data analysis.

ITALIAN LANGUAGE COURSE

Non Italian speaking students will have 
the opportunity to attend an Italian 
language course after classes to 
complete their Italian experience and 
accelerate their career opportunities in 
Italy.
Courses are organized in partnership 
with:

BUSINESS ENGLISH COURSE

If you need to refine
and improve your
English, you can

contact our partner Intensive Business 
English.

VISA REQUEST ASSISTANCE

The school provides VISA request 
assistance through its specialized 
partner Gruppo Europa  Milano 
Sant'Agostino.
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MILAN AND THE VALUE OF MADE IN ITALY

The Italian city of Milan is recognised internationally as 
one of the "big four" global fashion capitals, along with 
Paris, New York and London.
It is additionally recognised as the main sartorial hub in 
the country, with Florence and Rome. 
The city's rich history and classical architecture are a 
counterpoint to the modern pace of life and the rising 
towers designed by 21stcentury starchitects. 
It is also one of the most multicultural and diverse cities 
in Italy and Europe, with banking, industrial and design 
sectors that draw employees from around the world. 
Milan is also the venue where important international 
fairs, exhibits and trade shows take place. 

April is the month of the wellknown Salone 
Internazionale del Mobile (international furniture 
show): together with the associated culturalartistic 
events, this fair presents the most important and 
innovative proposals, ideas and concepts for furniture, 
home decor and objets d'art. 
One of Milan's most wellknown fashion events is the 
Milan Fashion Week, whose two annual editions 
(SeptemberOctober and FebruaryMarch) are the most 
important meeting point between prêtàporter and 
trade operators, promoting both the globally renowned 
brands that have made Made in Italy famous worldwide 
and the emerging fashion talents. 
For future managers in the Luxury & Fashion industries, 
Milan is the best place to be!
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1st MODULE
THE CONCEPT OF LUXURY
ACROSS THE WORLD

The sector
The concept of luxury
The world of luxury
Luxury market: key numbers and facts
The distinctive codes of luxury
The mental places of luxury goods: 
excess of functions, exhibition of the
superfluous, understatement of the
value
How tradition, culture and innovation 
influence the codes of luxury
The “mapping” of luxury: positioning 
of the brand and luxury products

The geography: market, trends 
and consumers

The different perception the 
consumer has in the various markets
The consumer of luxury goods and the 
purchasing process
Positioning and methods of 
competition among the luxury 
businesses: new markets, new 
proposals, new competitors, new 
strategies, “new standardisation”
The management of excellence: 
analysis of successful cases

WORKSHOP 
Through the analysis of luxury blogs
participants will explore “Made in 
Italy” as it is perceived in 
international markets

2nd MODULE
MADE IN ITALY: YESTERDAY,
TODAY AND TOMORROW

“Made in Italy”: where is it going?
The key factors and the specificities 
of “Made in Italy”
The evolution of “Made in Italy” and 
the specificities of Italian handicrafts
Evolution of luxury: from made in to 
made for and made with
Handicrafts: Italian excellence

Innovation and creativity as successful 
key factors of Made in Italy 

How to mix innovation, creativity and 
business 
How to facilitate innovation across all 
levels of the organization
The development of the process of 
innovation 
Product and process innovation

3rdMODULE
NEW CONSUMERS
OF LUXURY GOODS

Made in Italy's consumers
The links between societies, 
historical and political events,
lifestyles and customs
The language of custom
Evolution of lifestyles
The new purchasing models
The relationship between luxury, low 
cost and no logo
The success of fast fashion
The new online consumer

4th MODULE
THE FASHION, LUXURY 
AND LIFESTYLES INDUSTRY

Definition and analysis of all the high
quality sectors

The principal sectors of luxury with 
specific reference to Italy
The characteristics of the industry of 
fashion, luxury and lifestyles
The producers of fashion, luxury and 
lifestyles
The structure of the reference sectors
The transformation of the industrial 
system
The production clusters in Italy 

PROGRAM
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5th MODULE
VALUE CHAIN, BUYING AND 
ECONOMIC S

Fundamentals of Accounting

The value chain in luxury business
The importance of the business 
operations to face the international 
markets
The key factors of a successful value 
chain in the main luxury sectors
The value chain of the next future: 
where and when concentrate the 
investments

Retail Buying
Trend analysis and customer profile 
Buying different types of products and 
at different retail formats; pricing the
merchandise 
Forecasting and Budgeting (sixmonth 
MP and OTB calculation)
Assortment plan; controlling 
inventories; promoting the 
merchandise

Relevant Economic aspects
for the luxury industry

Existing business models and 
organizations
The Business plan: why and when
The budgeting process to increase the 
performance of the company
Venture Capital, Private Equity, 
Industrial partners and IPO

6th MODULE
PROJECT MANAGEMENT

The system of Project Management
The management for projects and 
processes in the organisations
Elaboration, writing up and progress 
phases of a project

The life cycle of a project
Start up of the project, planning of the 
activities, execution
Monitoring and control, closure
Articulation of the project
Estimate of time and resources
Cashflow forecast of the project
Communication of the project

Time management as an instrument
to create competitive added value

Economics of the project:
the economicfinancial management
of the projects

Analysis of the economicfinancial 
feasibility of a project
The business plan
Control of the economic parameters of 
the project
Analysis of the divergence to derive 
forecasts on the performance/trend of
the project
The management and the integrated 
control of the modifications
Monitoring and risk control

WORKSHOP
Simulation of the planning and 
management of a business project

7th MODULE
MARKETING AND BRAND MANAGEMENT 

Fundamentals of marketing:
objectives, models, and client/market 
segmentation tools

The significance of Marketing in the 
luxury world
Market segmentation
The strategy of the product
The pricing
Marketing one to one

Business strategy: the marketing plan and 
the budget

Distinctive elements 
of marketing
in the luxury and fashion sector

Strategic and operative marketing
Segmentation, supply and price
CRM  Customer Relationship
Management
Marketing experience
Trendsetting & Cool hunting
Emotional marketing: from the 
challenge between products and the 
perception of the products
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Brand Management 
The concept of Branding
Brand Equity, Brand Extension 
and Cobranding

WORKSHOP
Plan the launch of a product 
according to the logic of Luxury

8th MODULE
COMMERCIAL POLICIES AND MANAGEMENT
OF LUXURY RETAIL STORES

The different distribution 
channels
The distribution strategy: how to 
match Retail network with other sales
channels
The characteristics of a Retail 
network:
 the organisation models in Retail
 the flagship store
 the critical factors of success in the

management of a Retail network
 the definition of positioning
 the choice of location
 the measurement of results
 Scenarios of innovation in Retail
Concept Store, Temporary Shop, Pop 
Up

The relation between company
and client

The coherence between positioning 
of the brand and the supply of 
products and services
Brand design: communicating 
the brand through space
Clients and internal environment: 
interaction with the product and 
with the sales team
Customer experience 
and the role of interactive 
technologies

Retail Merchandising
Principal roles and responsibilities
Characteristics of the markets 
and the policies of buying
Construction of the categories 
and the subcategories
The policy of reassortments
The management stock 
and out of stock

Visual Merchandising
Visual Merchandising: how to 
increase attractiveness 
of the point of sales
The three elements of Visual 
Merchandising: external design, 
internal design, the product supply 
category
Evolution of the Visual 
Merchandising as an instrument 
of communication
Visual Merchandising and brand 
identity

WORKSHOP 
Surveys using mystery shopping 
techniques 

9th MODULE
COMMUNICATION, PRESS OFFICE 
AND EVENTS 

Definition of a communication strategy
Introduction to Integrated 
Marketing Communications
Business and Corporate 
Communications
Overview of some key Luxury 
marketing communications tools
Key roles in luxury organizations 

The press office
The role of the international press 
office
The importance of the press release 
and the product
The activity of PR e product 
placement
The role of the press office in the era 
of social media marketing
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10th MODULE 
WEB & NEW MEDIA: DIGITAL AND 
SOCIAL MEDIA MARKETING

Luxury: brand management 
fundamentals

The Luxury Digital Market: some 
context 
The main pillars of Digital Marketing 
for Luxury Brands
Pricing strategy (online)
Content marketing 
Own media  Websites and brand 
assets
Social Media
International distribution strategies

Luxury: digital basis
 Search engine optimization (SEO) 
and Search engine marketing (SEM,
PPC) 
Display Advertising 
Mobile & Video 
Email & CRM 
Digital Creativity

Luxury: digital strategy and activations
Digital strategy 
Datadriven digital marketing 
Omnichannel strategy 
Ecommerce 
Create, Plan and execute digital 
marketing 
Millenials and Luxury Brands: how 
luxury brands are engaging their 
future customers

WORKSHOP 
Setup a digital communication 
strategy for a Luxury brand

11th MODULE 
ECOMMERCE AND ETAILING

Difference between a Retail business
model and the web

The concept of ecommerce
Market overview: the rising 
of ecommerce
The opportunities, threats 
and attentiveness to information 
on the web
Business models online for luxury, 
fashion and lifestyles
The opportunities offered by 
the digital world for the businesses 
in the luxury sector
The critical factors of success 
for the construction, dynamic 
management and promotion 
of a site
How to turn any Facebook Page 
in a Luxury Ecommerce Site 
How to attract visitor to a luxury 
ecommerce site 
Basic tools 
How to analyze results : Web 
Analytics 
Advanced tools for luxury brands
Mobile Advertising and Mcommerce
App marketing how to reach luxury 
lovers on the move 
From offline store to online 
advertising and vice versa
the power of Proximity Advertising

WORKSHOP 
Building an ecommerce shop
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SPECIAL ACTIVITIES

COMPANY VISITS 

Several trips will be made throughout
the course to deepen students’ learning
experience. Site visits carried out 
during the previous editions include:

the FAR Textile Studio Museum in 
Como
Damiani Factory in Valenza
Bottega Veneta Atelier in Montebello 
Vicentino
Hotel Cipriani in Venice
Lamborghini Factory and Museum in 
Sant'Agata Bolognese
Ferrari Museum and Factory in 
Maranello
Riva shipyard in Sarnico
T'a Milano 
Calvisius
Kartell Museum

Chocolate Factory, T'a Milano Lamborghini Factory & Museum, Sant'Agata 
Bolognese

Damiani Jewelry Factory, Valenza Riva Shipyard, Sarnico

Hotel Cipriani, Venice
13



 

 

LUXURY GOODS PROJECT WORK

The project work represents an 
important opportunity of training on the 
job, a privileged entry into the world
of work. Participants will have
the opportunity to meet managers and 
professionals and to test themselves on 
real business challenges.
The project work is scheduled in three
moments:

briefing with managers who present 
their business and the value of the 
project
intermediate checks with a dedicated 
teacher
project check and final presentation 
to company management 

The companies involved in the previous 
editions were: Brioni, Damiani, Ferretti 
Group and Agroittica Lombarda 
(producer of Calvisius).

SELF MARKETING AND PERSONAL 
BRANDING

During classroom training, several
days will be dedicated to strengthening
and developing managerial 
competences, fundamental today
alongside the professional technical
skills to operate successfully
inside fashion and luxury organisations.

Team working
Public speaking
Problem solving
Personal Branding
The job interview: preparation and 
simulation of individual and group 
interviews

LUXURY CAREERS LAB

Alongside classes, participants will 
deeply analyse the main roles of 
marketing, communication and retail in 
the luxury industry.

MASTER BLOG

The Master has its own blog which will 
be managed directly by participants 
with the direct supervision of dedicated 
teachers: in this way, students will be 
able to master an important aspect of 
digital Communication. 
The blog represents a daily window on 
all activities experienced during the 
classroom months, such as meetings, 
testimonials, visits, events, and so on. 
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The Leather SchoolBiscottificio Antonio Mattei, Historical 
Cookies Factory, Prato

Lorenzo Villoresi, Olfactory experience Gucci Factory and Museum

Castello di Ama, Chianti Region

STUDY TOUR IN FLORENCE
"THE ART OF CRAFTSMANSHIP"

Participants will spend some days in 
Florence with the purpose of 
discovering very exclusive brands of 
Made in Italy. Through a direct contact 
with managers and entrepreneurs they 
will have the chance to understand the 
history and the strategy of these 
companies. Some brands visited during 
the previous tours are: Gucci Factory 
and Museum, Ferragamo Museum, The 
Leather School, Stefano Bemer, Lorenzo 
Villoresi, Four Seasons, Castello di Ama, 
Biscottificio Antonio Mattei, Savini 
Truffles. 
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INTERNSHIP 
AN IMPORTANT OPPORTUNITY OF TRAINING ON THE JOB

The internship is an important added value of the Master and 
allows participants to enter the world of work complexity 
with solid professional tools. It represents a significant 
experience of training on the job, and it ends with a report 
presented by participants at the Diploma Award Ceremony. 
More than 95% of our students are employed after the 
internship.

CAREER COACHING

During classroom period, each participant is supported in 
identifying his/her capacities and career opportunities 
through individual coaching and mock job interviews. This 
orientation activity also helps participants in dealing with 
placement interviews with maturity and awareness.

> Acqua di Parma
> Aicon Yachts
> Alessi
> Azimut Benetti
> Baglioni Hotel
> Bikkembergs
> Binda
> BMW
> Borbonese
> Brioni
> Brooks Brothers
> Bulgari
> Bulgari Hotels and Resorts
> Calzedonia
> Chanel
> Coccinelle
> Condé Nast
> Coty Italia

> Damiani
> Dolce&Gabbana
> Diesel
> Dior
> Edelman
> Emilio Pucci
> Etro
> Ermenegildo Zegna
> Fendi
> Ferrari
> Giorgio Armani
> Gucci
> Hearst Magazines
> Hermès
> Italia Independent
> Italian Touch
> John Richmond
> Larusmiani

> La Fabbrica
> La Perla
> La Rinascente
> LiuJo
> L'Oréal
> Loro Piana
> Luxottica
> LVMH
> Max Mara
> Mont Blanc
> Officine Panerai
> Park Hyatt
> Percassi
> Porsche
> PozziGinori
> Prada
> Pucci
> PVH

> Rocca Calderoni

> Rosenthal

> Salvatore Ferragamo

> Sephora

> Sergio Rossi

> Sixty

> Staff International

> Starwood Hotels 
& Resorts

> The Leading Hotels of the 
World

> Tod’s

> Trussardi

> Value Search

> Valentino

> Versace

> YSL

SOME OF THE COMPANIES WHICH HOST OUR STUDENTS FOR THE INTERNSHIP PROGRAM
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ALUMNI EXPERIENCE

My experience at the Master Luxury 
Management has been absolutely 
wonderful. The program combines a 
highly qualified team of professors and 
testimonials together with an interesting 
and involving series of activities, 
exercises, study tours and visits. The 
result is a full immersion in the luxury 
sector and the possibility to acquire all the
tools to develop a career in fashion and 
luxury. The career and placement office is 
professional and really supportive and 
they give their students the opportunity to 
explore their ambitions and move the first 
steps in this challenging sector. Passion, 
professionalism and innovation: all these 
and several more are characteristics of 
this master, which I strongly recommend 
to anybody highly motivated to pursue a 
career in luxury.

Ilaria Diotallevi
Internship as assistant to editorial 

staff at How to Spend it

It’s so weird to explain how funny were 
my days spent during the master because 
memories are so clear. At the very 
beginning I didn’t fully enjoy lesson time 
because I was so focused on what would 
have happened in my future.
Of course that was my mission, to get a 
good internship and then have a contract. 
Everyone enrolled for this reason!
If I can give an advice to all students, 
please, enjoy lesson days, trips (these 
are amazing) and make friends because 
they will become your family.

Valerio Cataldo
Internship as Assistant Buyer

at La Rinascente

My Experience was absolutely positive for 
many reasons. First of all, each lesson had a
theoretical and a practical part so you can 
immediately try to applicate what you have 
learned before. At the end of the Master 
you can have a total view of the luxury field. 
Lot of experts helped us to understand the 
different job positions and also we had the 
opportunity to go in depth in all the areas of 
this sector: communication, marketing, 
retail, supply chain and so on. All the team 
works organized by the professors were 
extremely useful for us, because it was a 
real first “workexperience” and being able 
to work in group is really essential for 
everyone who wants to join a company. My 
stage experience was absolutely great. I 
worked for CK in the Merchandising Dept 
and I can say that many of the instruments 
achieved during the Master helped me to 
be well considered.

Francesco Grossi
Internship as Merchandising assistant at PVH

The Master in Luxury Management has 
opened my eyes on the true meaning of 
Luxury business beyond all charming but 
superficial ideas . The variety of the 
international class, the theory always 
coupled with equally practical workshops 
and team work, turned out being 
fundamental once started my internship 
at Gucci . This Master prepared me to face 
a very complex and structured business 
reality but equally important and 
meaningful for my professional career. To 
me the most significant experience of my 
academic career. 

Federica Marconi Fornari
Internship in Art Buying & Production

Office at Gucci

The Master in Luxury Management is a 
great opportunity and an important 
starting point to build and expand your 
knowledge about the world of luxury 
logics. The 5 monthsclass lessons were 
really intense, they tested me 
strengthening my character and awareness 
of the capabilities I have. The Placement 
was undoubtedly a fundamental point of 
reference not only to find an opportunity 
for internships, but also for advice on how 
to best approach the job interview. The 
internship experience was very formative, 
I really learned how to work in a team, time 
management and the objective 
achievement, essential tools in order to be 
a useful and competitive resource in the 
job universe! 

Valentina Maria Fabbri
Internship as Editor of FEM, GMP Periodici

The Master trains students in the areas of 
brand management, retail, communication 
and digital offering them the unique 
opportunity to learn from experience of 
professionals working in the luxury goods 
sector, as well as develop future networks 
in the luxury goods market. Thanks to the 
balanced and advanced mix of contents 
and project works, skills in business, 
management and brand development the 
Master will present students a wide range 
of potential careers in fashion and luxury, 
both in production, marketing, 
communication, digital strategy, distribution 
and in agencies and consulting firms in line 
with the sector and companies' needs.

Annamaria Tartaglia
Expert in Fashion Marketing, Luxury and 

Lifestyle Scientific Coordinator of the Master
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24 ORE CLUB ALUMNI
MORE THAN 12,000 MEMBERS

Enter in the Alumni Community 
with a national and international 
network

Continuous Training: opportunities 
for refresher courses with 24 ORE 
Business School

Become a lecturer: 
contents and lectures with 24 ORE 
Business School

Job opportunities:new job 
opportunities monthly published on 
Sole 24 ORE portal

Reserved access at 24ORE Eventi

Products benefit 
Gruppo 24 ORE

Optional career Services: 
Customized career service

STORYTELLING  ALUMNI24.ILSOLE24ORE.COM

SHARE
YOUR EXPERIENCE
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SCIENTIFIC COORDINATOR

Annamaria Tartaglia
Expert in Fashion Marketing,
Luxury and Lifestyle

FACULTY

Francesco Aimi
Business Consultant

Alessandro Balossini Volpe
Business Consultant
Professor in Marketing
and Brand Management

Andrea Bellomo
Creative Director
Bee Free

Vittorio Bini
President
Pelletteria Bopell

Gabriella Binello
Retail Consultant

Federico Bonelli
Project Leader
Boston Consulting Group

Giovanna Brambilla
Partner
Value Search

Stefano Branca
xcel Trainer

Luca Brighenti
AD
Tech Advisor

Gaya Calabrò
eFashion and Buying Consultant

Francina Chiara
Former Curator
FAR Textile Studio Museum

Jennifer Clark
Journalist

Luca Costa Sanseverino
Consultant
Project Manager Finance Specialist

Lucia Chrometzka
oncept Designer & Coordinator of 
international network of correspondents
Future Concept Lab

Arianna Della Beffa
Luxury Communication expert

Lucia Francolini
Consultant
Gap

Christian D'Antoni
Excel Trainer

Piergiorgio Dal Santo
International Brand Manager
Consultant
PGDS Consulting

Federico De Cesare Viola
Journalist
Food, wine and travel writer

Marco Fedrigo
Consultant
Value Lab

Alberto Festa
Managing Director
Vhernier

Andrea Moretti
Managing Partner 
ARAD.Digital

Cesare Nonnis Marzano
Managing Director
ROS  Retail Outlet Shopping

Annamaria Tartaglia
Expert in Fashion Marketing,
Luxury and Lifestyle

Andrew Shaw
Trainer and Managing Director
Canning Italia

Alessandra Silvia
Trade Marketing
Bric's

Sunty Taylor
English Teacher

FACULTY
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PREVIOUS EDITIONS 
COMPANY SPEAKERS

Tancredi Alemagna
CEO
T’a Milano S.r.l.

Matteo Alessi
Trade Marketing and International
Development Director
Alessi

Carlo Beretta
CEO
Bottega Veneta

Ludovica Cofrancesco
WW PR Director 
Loro Piana

Dante D'Angelo
Brand & Consumer
Development Director
Valentino

Ferruccio Ferragamo
President
Salvatore Ferragamo Italia

Vincenzo Finizzola
General Manager
Four Seasons Hotel  Milan

Camilla Lunelli
Communications Manager
Cantine Ferrari

Attilio Marro
Director of Operations
Bulgari Hotels & Resorts

Roberto Serafini
Managing Director
L’Oreal Luxe

Andreas Schmeidler
Country Sales Manager
venteprivee.com

24 ORE BUSINESS SCHOOL 

Antonella Rossi
Director
24 ORE Business School

Silvia Cannoni
Coordinator
24 ORE Business School Milan

Elisabetta Panerai
Didactic Coordinator

Adelaide Boffa
Marketing Manager

Valeria Marchi 
New Digital Services & Media
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The Master has a closed number
and involves a process of selection
aimed at evaluating the technical
competences acquired during the study
period, the individual attitude and
the motivation of the candidates.

The selection process is carried out
in 3 phases:

screening and analysis of 
applications and CV;
motivational interview (in English)
English test for non native English 
speakers

REQUIREMENTS

Applicants are required to submit the
following documents:

Copy of firstlevel university degree 
(Bachelor, laurea triennale, or 
equivalent) and Master Degree (if 
atteined)
Curriculum Vitae in English
Photo
Copy of passport or IDcard
Motivation letter in English 
explaining interest and future 
professional projects
An English proficiency test score is 
desirable (but not compulsory) for 
non native English speakers

Please send all the requested
documents to:
elisabetta.panerai@ilsole24ore.com 
business.school@ilsole24ore.com

SCHEDULE AND VENUE

Courses will begin on November 19th 
2018 and will end May 31st 2019.
Classes will be held Monday
through Thursday from 9.15 am to 1 pm
and 2.15 pm to 5.15 pm, Friday from 9.15 
am to 1 pm. Friday afternoons will be 
free for individual or group studying.
Course venue is:
24 ORE Business School
Via Monte Rosa, 91 – 20149 Milan

MASTER COORDINATION

Elisabetta Panerai
Tel. +39 02 3022.3960
elisabetta.panerai@ilsole24ore.com

TUITION AND FINANCIAL AID

Tuition fee is Euro 15.000 + VAT 
(18.300 vat included).
The annual tuition is payable in
3 installments: 

19thNovember 2018
31st January 2019
30th April 2018

To sustain participants, 24 Ore Business 
School has a partnership with Banca 
Sella to access favorable loans (no 
warranties): repayment starts 6 months 
after completing the Master. Some 
restrictions apply. More details 
available upon request.

SCHOLARSHIP

The Business School will grant partial 
cost scholarships to the most deserving 
candidates. To apply for a scholarship 
you need to apply and attach the 
required documents by October 14th 
2018.
Besides, Moda24 will grant
a full cost scholarship to the most
deserving candidate. To apply for this 
scholarship you need to apply and 
attach the required documents by 
September 9th 2018.
The granting of the scholarships will
be based on ranking of all the following 
criteria:

Graduate students’ GPA must be 
3.5/4.0 and above or equivalent
(for Italian students 105/110 or 95/100)
Results of the selection process
Knowledge of foreign languages
Professional experience
Economic and financial situation of 
the candidate

METHOD OF PAYMENT

Payment can be made by means of:
Bank transfer/Bonifico bancario,
indicating the code/la sigla LA9665
to be made in favour of:
Business School24 S.p.A.
Bank coordinates/Coordinate bancarie:
Banca Intesa Sanpaolo 
Filiale di Via Quarenghi 
20100 – Milano 
IBAN IT76 J030 6909 5571 0000 
0006 824

HOW TO APPLY
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MODA24 
The weekly insert of Il Sole 24 ORE 
dedicated to the fields of fashion, 
accessories and cosmetics.

LUXURY24.IT
The website of Il Sole 24 ORE specifically 
dedicated to the world of luxury. It was 
launched in 2007 and it contains images of 
fashion, design, hitech, travel and much 
more. It is supervised by Paola Bottelli, one 
of the most influential Italian journalist in 
this field.

FULL TIME MASTER LUXURY, 
FASHION & RETAIL MANAGEMENT
Rome, from November 2018 – 4thEdition
A full time program designed for young new 
graduates willing to work in luxury retail.

LUXURY SUMMIT
Milan, June 2018 – 10th Edition 
The annual meeting of Il Sole 24 ORE 
addressed to the institutions and to the 
most recognized enter preneurs and 
managers of the luxury industry.

MASTER LUXURY MANAGEMENT 
(ENGLISH PROGRAM)
Milan, from November 2018 – 5th Edition 
A full time program designed for Italian and 
foreign new graduates who want to acquire 
specific skills to build a career in the Made in 
Italy luxury industry.

MASTER LUXURY MARKETING 
& COMMUNICATION
Milan, from May 2018 – 14th Edition 
A parttime program aiming at providing 
innovative and specific skills about 
Marketing and Communication strategies 
for luxury goods.

EXECUTIVE24 MASTER LUXURY MANAGEMENT
Milan, from November 2018 – 6th Edition 
An Executive Program for managers of 
luxury industry.

HOW TO SPEND IT
The International Luxury magazine 
dedicated to fashion, beauty, design, 
travels, art and food.

OUR EXPERIENCE IN THE LUXURY INDUSTRY

FULL TIME MASTER LUXURY 
& FASHION MANAGEMENT
Milan, from May 2018 – 8th Edition 
A full time program designed for young new 
graduates willing to acquire specific skills 
to enter the fashion and luxury industry. 

LUXURYLUXURY
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ACCELERATE 
YOUR CAREER PATH 
BRING YOUR 4.0 SKILLS 
TO YOUR COMPANY

Customer Service Tel. +39 02.3022.3567/3811 – 06.3022.6372/6379 – business.school@ilsole24ore.com                  Follow us

Business School24 S.p.A.
Milano – via Monte Rosa, 91  |  Milano – via Tortona 56 – Mudec Academy  |  Roma – piazza dell'Indipendenza, 23 b/c  |  Organization with certified quality system according to ISO 9001:2008
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